


reated for today’s discerning traveler, American

Eagle’s Latitudes puts your marketing communication

in front of more than 5.9 million onboard passengers

in over 150 destinations, 350,000+ Latitudes/AAirmail
monthly newsletter recipients and thousands more across 36
Admirals Club lounges throughout the United States. Let your
message take flight and reach passengers en route, on the
air, on the ground.

Leader in market share in terms of overall passengers
carried, extent of coverage and market penetration,
Latitudes is more than just an in-flight magazine. Latitudes
reaches upscale and career-driven audiences, and reflects
their upscale lifestyle with a clean, award-winning design
and compelling editorial content.

A stylish publication with substance, Latitudes mirrors

the interests of savvy consumers who seek the best in
products and services and are ready to act upon what they
see within the pages. Its breathtaking photography and
compelling editorial content strive to entertain and inform
readers with celebrity interviews, book reviews, details
about festivals, events and restaurants, and tips on making
the most of their vacation.

DEMOGRAPHIC PROFILE

Gender
Male 59% 3+ pleasure trips/year 62%
Female 41% 3+ business trips/year 73%

HHI of $100,000+ 70% Plans in the next

12 months
Age Take a vacation 76%
20-29 10% Invest in stocks/bonds 41%
30-39 18%
40-49 27% Planned vacation
50-59 26% in the next two years
60-69 13% Caribbean 33%
70-70+ 3% Florida 36%
Other U.S. states 29%
Occupation California 31%
Sr. Executive 17% New York 24%
Exec/Mgmt 22% Mexico 24%

Professional 23%

AMERICAN EAGLE

With 1,700 daily flights to more than 150 destinations across
the United States, Canada, the Caribbean and Mexico,
American Eagle is the largest regional carrier and the 10th
largest airline in the U.S.

HCP/ABOARD PUBLISHING

All over the Americas, we speak one language: exposure

As the publishers of Latitudes for more than seven years, we
are the leading custom publishing company serving the travel,
tourism and hotel industry. Our 50 award-winning magazines,
books and websites—including TACA’s Explore in-flight
magazine and the USVI Hotel and Tourism Association annual
book—reach more than 35 million readers annually.

We are a subsidiary of The McClatchy Company, the third-
largest newspaper company in the United States and owner of
The Miami Herald Media Company.

Because of its great circulation, Latitudes has been
a great media vehicle for us to reach the well-heeled
and savvy travelers who are looking for high-end

jewelry and watches. Latitudes has proved to be an

effective medium, giving us the opportunity to reach the

passengers while en route to their destinations.

Juan David Ariza, vice president of sales
DLC Trading (Distributor for Hublot, Romain Jerome,
Wyler, Graham, Breil watches)

YOUR ONLINE ADVERTISING
ADVANTAGE: ACCELERATE THE
RETURN ON YOUR INVESTMENT!

All Latitudes advertisers receive a FREE profile in
eaglelatitudes.com with color pictures, description and
valuable links to their website on our popular companion
website with link to aa.com.

How do we drive so many leads to you and how can you
add an additional 21 million page impressions to your
campaign with online editorial and rich media?

Our website advertising
campaign includes travel
magazines (which reach more
than 35 million affluent travel-
ers), Yahoo Travel and Trip
Advisor by special affiliate
arrangements, paid cam-
paigns with Google and MSN
search, and our own parent
company newspapers and
destination and in-flight
websites. PLUS: included in
the AAirmail monthly com-
munication to American
Airline’s frequent flyers.

Our advertisers directly benefit from HCP’s annual advertising
investment of a staggering $1.5 million annually.

Extraordinary value for print advertisers only

e Invest in an online banner for only $599 annually. That’s
only $49 per month, which will let you reach more prospects
before your competition does!

e [nquire about online advertorials that include interviews,
image news releases or custom-designed interactive
versions of your catalogs (e-zines) linked from our sites.

For additional eaglelatitudes.com
advertising, please ask your sales
representative for our Online Rate Card,
or visit ExperienceDestinations.com/
mediakit.pdf for more information.

PROJECTED AMERICAN EAGLE ARRIVALS/

DEPARTURES BY DESTINATION

All flights originating/arriving from the Boston, Miami, New York JFK,
New York LGA and San Juan hubs, including the following destinations:

Anguilla, WLl oo 14,559
Antigua, W.l. ..o 24,296
Baltimore, MD ......ccccvvvvvviiiiiieeees 74,753
Bangor, ME......ccccciiiiii, 39,787
Barbados, W.l. .....cccoceveeiiiiiiiiiinnn, 12,804
Bonaire, NJA ..., 8,962
Boston, MA .......cccvvvvveeiiiiiiee 407,179
Canouan Island, St. Vincent .......... 6,697
Cedar Rapids/lowa City, IA ........... 4,363
Charleston/Dunbar, WV.................... 431
Charlotte, NC ..., 146,719

Cincinnati, OH/Covington, KY........ 5,095
Cleveland, OH

Columbus, OH

Cozumel, MeXiCO.........ccoeevveeiieinnns 8,063
Des Moines, 1A ....ccccvvveviiiiiiiiie, 6,436
Detroit, Wayne City, Ml................ 64,173
Dominica, W.l. ..ccooouvieviiiiiiiiiennens 16,922
Fort de France, Martinique ............ 7,091
Fort Lauderdale, FL..................... 62,056

Fort Myers, FL............
Freeport, Bahamas

George Town, Bahamas.............. 25,716
Greensboro/High Point, NC......... 54,485
Grenada, W.l........coooevviviiiiiiiiinns 15,087
Halifax, Canada............cccccevveeees 16,999
Indianapolis, Indiana..................... 13,067
Jacksonville, FL......ccccoviiiiiiinns 73,412
Key West, FL.....ccccovvviiieiiiiinnnn, 89,241
La Romana, Dominican Rep........ 21,408
Louisville, KY .....vvvivviiiiiiiviiiieeeees 11,382
Madison, Wl .....cccvvvvvvieiiiiiiiiieeeee, 6,652
Marsh Harbour, Bahamas............ 11,028
Memphis, TN.......cooveiiiiiiceinnn, 10,405
Miami, FL ..oooviiiiiiiiiicc 625,715

Montreal, Canada............cccce..... 68,335
Nashville, TN ............. 126,580
Nassau, Bahamas 262,270
Nevis, W.l. ..o 16,968
New York (John F. Kennedy), NY
.................................................. 271,337
New York (LaGuardia), NY
.................................................. 453,255
Newark, NJ .....ccoovvvviiiiiiiiiriieenees 66,567
Norfolk, VA ...oooiiiiieiieiiecee 37,656
Orlando, FL ........cccooeeiiiiiiiiis 24,278
Philadelphia, PA .........ccceeveiinn. 31,954
Pittsburgh, PA ... 146,301
Pointe-a-Pitre, Guadaloupe.......... 17,685
Port of Spain, Trinidad................. 13,705

Puerto Plata, Dominican Rep....... 17,190
Punta Cana, Dominican Rep. ...... 33,360

Raleigh Durham, NC.................. 370,679
Richmond, VA ..o, 62,402
San Juan, Puerto Rico .............. 725,160
Santiago, Dominican Rep............ 14,216
Santo Domingo, Dominican Rep...76,092
Sarasota, FL..........ccccoeviiiiiiiiiine 8,073
Savannah, GA ..........cccoeeeeeciiinnns 11,215
St. Croix, U.S.V.l. oo 97,344
St. Kitts, WLl oo 32,847
St. Louis, MO ...ovvviiiiiiiicis 56,440
St. Lucia, WLl oo 47,754
St. Maarten, NLA. ..o, 55,067
St. Thomas, U.SV.l.....cccoeeee. 101,287
Tallahassee, FL..........ccccoceeeeeen. 18,836
Toronto, Canada....................... 129,215
Tortola, BV oo 85,000
Washington (National), DC......... 257,733
Total 5,930,142

VIP REACH, VIP EXPOSURE

American Eagle has expanded its airport distribution, giving you more
touchpoints and additional exposure. Now you can have more access

to Admirals Club members and can directly reach American Airlines’
first- and business-class passengers, and AAdvantage Platinum and
AAdvantage Executive Platinum members flying internationally.

Latitudes now enjoys prominent distribution in more than 36 American
Airlines Admirals Club and flagship lounges in the following cities:

Atlanta, Austin, Boston, Chicago, Dallas, Denver, Dubuque, Fort

Worth, Flushing, Hawaii, JFK, Kansas City, LaGuardia, Los Angeles,

Miami, Morrisville, Nashville, Newark, Philadelphia, Pittsburgh, San
Diego, San Francisco, San Jose, Santa Ana, St. Louis, Toronto,

Washington, D.C. and Dulles.

These Admirals Club lounges—especially those in high-
traffic airports such as LaGuardia, JFK, Chicago, Boston,
Los Angeles, Miami, Washington, D.C. and Dulles—give you
more access to the frequent traveler and upwardly mobile
executive.

Admirals Club members at a glance:

Men 75%
Women 25%
HHI of $250,000+ 48%
Net worth $1M+ 51%
Spend more than $5,000 in hotels for business 68%
Spend more than $10,000 in vacations 37%
Spend more than $5,000 in dining 51%
Spend more than $3,000 in entertaining out 83%
Executive Platinum or Platinum 73%

Spend more than $3,000 on jewelry/watches  41%

Source: 2008 Admirals Club Members Base Analysis, Admirals Club, 10/07/08. Celebrated

Living Online Reader Survey based on 5,039 Admirals Club members. 2007 American Way Road

Warrior Search from 1,848 Admirals Club members.

PUBLICATION RATES 2009

BLACK & WHITE 1X 3X 6X
Full Page $7,855 $6,910 $6,555
1/2 Page $5,155 $4,540 $4,310
1/3 Page $4,380 $3,850 $3,650
1/6 Page $3,945 $3,470 $3,290
FOUR-COLOR

Full Page $10,790 $9,505 $9,015
1/2 Page $7,080 $6,230 $5,920
1/3 Page $6,015 $5,300 $5,035
1/6 Page $5,425 $4,770 $4,525
COVERS

Back Cover $14,030 $12,355 $11,725
Inside Front $13,190 $11,605 $11,020
Inside Back $12,405 $10,910 $10,360
SPECIAL POSITIONS

Cover or 2-page spread $25,905 $22,810 $20,545
Page Opposite TOC $12,415 $10,930 $10,430
Map Page $12,635 $11,115 $10,610

Surcharge for the premier
November/December Issue:

Full Page $1,000
1/2 Page $750
1/3 Page $500



